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Wait, So You Like ... Murder? 
Ok, hear me out. I don’t “like” murder, per sae. I’m 
not in support of the act of murder or anything like 
that. I’m just interested by it all. Don’t get me wrong; 
murder is bad. Like, really bad, but I have always 
wanted to learn about it. 

I can’t remember exactly when it started, or at what 
age, but everyone who is interested in murder has 
an origin case (you know, the case that captured 
your attention so much you had to google any pod-
cast, article or documentary about it to get all the 
details). For me, it was the Golden State Killer case. 
I listened to podcasts, read the books and articles, 
which led to more books, podcasts and documen-
taries about other cases, until my family and friends 
just assumed I had already watched every murder 
documentary on Netflix, and they were right. 

I’m not sure why true crime interests me so much. 
Maybe it stems from a desire to know what to do 
in case I end up in a dangerous position. Maybe 
it stems from interest in the human mind and how 
someone could commit crimes like that. Or maybe 
I’m just crazy, who knows? 

True crime has become more and more popular 
over the last few years. There are tons of podcasts 
revolving around true crime, and it seems like a 
new documentary is being released every week. 
I wanted to create something to stand out in this 
world of true crime. I wanted something that users 
could interact with and get involved with. A lot of 
people who are part of the true crime community 
want to help where they can, look for clues and see 
what they can contribute to solving a case. Instead 
of using these stories only to entertain, I wanted to 
use them to spread the word about open cases and 
possibly get more tips. 

I knew I wanted to make some sort of magazine 
with pull-out parts, and I wanted to make an app to 
go with it, but I had a lot of things to decide. 

And thus, the case begins.
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JUST BE  LIGHT-HEARTED 

ABOUT IT.
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Naming the Suspect 
Before I could do much of anything 
else, I had to decide on a name for 
my product. I started by looking at 
some of the things that already exist 
in the true crime world. There are 
a multitude of podcasts that focus 
on this topic and their names of 
these come in a pretty wide variety. 
Many of them use the words “case,” 
“murder” “crime” or similar terms. 

I started by making a word list. I just 
let my pen go on a piece of paper 
(yes, a real pen on a real piece of 
paper... sometimes I think better with 
my hands over a keyboard) to see 
what might come out of my brain. 

I wanted something that subtly 
referred to the topic of murder but 
didn’t blatantly say it or make a pun 
about it. I also wanted to stay away 
from anything too cheesy.



Making a Calling Card
From my long list of potential names, I chose a 
couple to start exploring in Adobe Illustrator. I 
chose to explore the name Shifted because it is an-
other word for disappearing. I also liked it because 
it referenced a shift in attention in true crime. Too 
often the focus of a true crime story is the culprit. I 
decided here that I wanted to put a little more em-
phaisis on the victims and their families. I wanted 
to shift the attention away from glorifying a Ted 
Bundy to honoring a Lynda Ann Healey and giving 
closure to the families. 

With this name, I experimented with case caps 
versus all caps versus all lowercase. I tested some 
serif and some sans serif to see which I felt cap-
tured the feeling of the brand the most. I also tried 
distorting the letters of the word to convey the shift. 
However, overall I felt this seemed too close to that 
cheesy area of true crime that I wanted to avoid.

I also experimented with the name Point Blank. 
I liked this because not only did it refer to the 
vocabulary of a gun (hinting at murder), but it 
also meant blunt and direct. This was something 
I wanted my publication to be, not a lot of fluff or 
storytelling, just the facts. 

With this, I experimented with writing out the whole 
name or using a dot to convey the “point” which I 
could also incorporate as a design element later 
on. I also wanted to try stacking the words and 
found myself leaning towards san serif type with 
this direction. 

I also explored type tests with the name First 
Degree. First degree is the most serious category 
of crime, and I liked that it hinted at murder that 
way without blatantly saying murder in the title. I 
liked being able to use the degree sign as a possi-
ble design element in later pieces of branding. 

I really liked the ligature that was formed between 
the F and the I with som serif fonts and I recreated 
a ligature between S and T to create some sym-
metry in the mark. This is the mark that I chose to 
continue exploring with.
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Following a Lead
Before I could get too deep into the mindset of 
creating visuals for the packaging and content, I 
had to spell out exactly what I wanted the mission 
of this project to be. 

I came up with a rough mission statement and a 
possible tagline that connected with the definition 
of First Degree. I wanted to make sure that it was 
framed in a way that focused on the victims of the 
crimes being honored and helped. I wanted it to 
be phrased in a respectful and sophisticated way 
that was reflected in the sophistication of the serif 
typeface in the potential logo. 

Then I thought about what kind of color scheme I 
wanted to utilize. After looking at everything that 
is out there already I noticed there is a lot of red, 
black and yellow being used on almost everything. 
I wanted to pick colors that still referenced true 
crime and murder subjects without blending into 
everything else in that space. 

I chose to work with a cooler color scheme to ref-
erence the cold or unsolved cases that would be 
shown in the publication. I started with picking a 
light icy blue and chose some blues to complement 
it. I also wanted to use some tan/brown colors to 
reference a manila envelope that would often be 
seen in a police investigation or casefile. 



Background Checks
Once I was ready to tackle the packaging for 
my product, I decided to look at some more 
inspiration to give me some ideas on the form 
and layout of elements. 

Instead of looking at design that has already 
been done, I wanted to look at actual elements 
that are used in an investigation. These real 
elements are what I wanted to reference in my 
work to keep it from becoming too cheesy or 
too much like a fake fun game. 

I looked at the shape of different case files and 
dossiers as well as clue boards. I liked the line 
elements that came from maps and connecting 
clues that were often found on these boards. 

I notced there was a lot of bold san serif type 
being used on posters and evidence bags. This 
bold type was something that I thought about 
incorporating later on in some of the pieces. 

Looking at these elements I began getting some 
ideas on the form I wanted the package of my 
publication to take. 





Blue Prints
I wanted my packaging to resemble those manila 
folders that I saw in a lot of my research, but I also 
wanted something that would close so that its con-
tents would stay inside. 

I looked up a general form for a box to begin with 
and started tailoring the shape to fit what I was 
looking for. Overall I wanted the final packaging to 
fit an 8.5x11 publication, so I worked with dimen-
tions a little bit bigger to allow room for the publi-
cation to easily slide in and out. 

I wanted the cover of the folder to be reinforced, so 
I designed it so the paper would be doubled over 
and secured for extra sturdiness. The edge of the 
folder I shaped to resemble the shape of a manila 
folder to hint at the content of the package. 

I started playing around with arranging content 
on the folder. I knew that I wanted to include some 
rules to working on cases online or at home, to 
keep the community as a safe and encouraging 
space. I also played with using a more abbreviated 
version of the logo as a design element  wrapping 
around different portions of the folder. 

Another element I experimented with was texture. 
I created a texture that was inspired by a topo-
graphic map. This texture really got me excited 
because not only did it resemble a map, which is 
an important part of case investigations, but it also 
gave a slight resemblance to a fingerprint. 
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families looking for real answers about their loved ones.

Because we believe every victim deserves resolution,
and every criminal deserves
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in the true crime sensation
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the true crime lover.

But first, 
there are some rules

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam 
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo 
consequat. Duis autem vel eum iriure dolor in hendrerit in vulpu-
tate velit esse molestie consequat, vel illum dolore eu feugiat nulla 
facilisis at vero eros et accumsan et iusto odio dignissim qui 
blandit praesent luptatum zzril delenit augue duis dolore te feugait 
nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. 

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna 
aliquam 

The crime junkie.

families looking for real answers about their loved ones. 

Because we believe every victim deserves resolution, 
and every criminal deserves

the first degree.
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Another Lead
After experimenting with the pack-
aging design, I kept feeling like 
the logo and colors I had chosen 
weren’t quite right. 

I took a few days to step away from 
the design to come back with fresh 
eyes and it still didn’t feel like what I 
wanted to be making. 

So I decided to essentially restart 
and go back to making word lists. I 
listened to more podcasts and kept 
jotting down words that seemed 
important or interesting. 

One word that stood out to me was 
elusive. By definition it means dif-
ficult to find or catch. This seemed 
appropriate because I wanted to 
make this product about finding an-
swers and finding those responsible 
for crimes. 

I moved on to more type tests and 
landed on a thin sans serif typeface 
tracked out just a little. I wanted it 
to be a nod to the “dissappearance” 
aspect of the topic; a thinner more 
airy look. I also pulled the bottom 
of the V to a sharp point to subtly 
reference the point of a knife. 

I chose to get rid of the E at the end 
of elusiv because it gave a sharper 
and more blunt look to the word, as 
most of these cases ended rather 
abruptly at a dead end. The sharp-
ness also accentuated the point of 
the V.

Elusiv
elusiv



Case In Point
Once I felt happier with the mark that I had estab-
lished, I reevaluated the colors I had chosen. I felt 
my previous colors seemed too periwinkle and navy 
rather than icy blue. 

I played around with finding a more icy-cool palette 
that would reference cold cases better than what I 
had before. The tan and manila colors I was work-
ing with seemed a little too fleshy before, so I went 
back to work to make them more manila and gold. 

I kept the pattern I had generated because I really 
liked the double meaning behind it. I also kept the 
same general shape of the folder that I was working 
with because I felt it was a good representative of 
real case files without being overt. 

The gradient came out of experimenting with color. 
I wanted to try something that I don’t do too often in 
my work. I liked the fact that as the colors shifted in 
the gradient, the logo became harder to find, as it 
blended in, it became more elusive in nature. 





Organizing the Evidence
When deciding what actually was going to be put 
in the folder I wanted to make sure everything cre-
ated would aid the user by informing them of some 
aspect of the case. 

I didn’t want all of the pieces in any one uniform 
shape. They all needed to seem like they went 
together in relative size, but I wanted the viewer 
to almost feel surprised by every new piece that 
they pulled out of the folder. To me it also resem-
bled a case file in that not everything is exactly 
neat, organized and all the same size. Sometimes 
there are photographs pinned to the folder or note 
pages tossed in. The variations in size seemed to 
reference a file. 

An important aspect of the contents was to have 
a separate piece just to recognize the victims of 
the crime. This was very important because the 
brand itself is centered around helping the families 
of these victims find answers. I didn’t want their 
names to just briefly appear in the case description 
to be forgotten as the reader reads on I wanted 
them to have their own space to be represented 
and honored as the people they were. 





LET’S USE OUR POWERS OF  
ANXIETY FOR GOOD 

AND NOT EVIL.
KAREN KILGARIFF, MY FAVORITE MURDER



Making of the App
The app was created to be a partner to the print 
material. It is meant to enhance the experience 
of the user and to involve them with the case in 
a way that couldn’t be replicated by a regular 
magazine subscription. 

When deciding what content to include on the 
app I thought about what might enhance the 
user experience rather than just repeating what 
was included in the magazine in a digital space. 

I wanted both pieces to seemly be able to hold 
their own alone, but to be enhanced by eacho-
ther. The interactivity portion is one of the most 
important parts because it separates this  
product from many others on the market.



Outlining the Case
Before I jumped right into designing any-
thing on the computer, I made a rough 
wireframe of how I wanted the app to flow. 
This way, I could get a general idea of how 
it would all work without getting caught up 
in actually designing the screens. 

I blocked out the general shapes of some 
of the elements on each screen. These 
served like little thumbnails to help guide 
me through the more in-depth designing. 

The overall look of the app is meant to be 
very sleek. I used a lot of white to keep it 
clean, while tying in that pattern to refer-
ence the printed material. 

It is separated by case, so each case has 
its own forum, tips and resources section 
to keep everything organized. The notes 
section is color coded by case so it is easy 
to keep track of what goes with what. 

I wanted it to be a place where people can 
really work together and share experienc-
es, maybe even make some friends, and 
ultimately get closer to finding answers. 





So, What’s Missing?
To fill in some gaps about the product I 
created a landing page to show what the 
point-of-purchase for this product might 
look like. I wanted the landing page to 
be very simple and easy to navigate. I 
didn’t want too much going on besides a 
general description of the product, how to 
subscribe, and how to get the app. 

I wanted the point-of-purchase section to 
reflect the app in design as well. I tried to 
make it very simple and clean so it would 
be easy to walk through the steps. 



Making it Social
Adding a social element to this branding 
system was another chance to enforce 
the values of the brand. Because a lot of 
the copy throughout the brand is focused 
around the real aspect of the product, I 
wanted to take that a bit further and use 
real facts in the social campaign. 

I decided to use a series of statistics to show 
just how many open and unsolved cases 
are found in America today, and how that 
number is always growing because of the 
lack of manpower in our police systems. 

By doing this, I wanted to bring attention to 
how much of a difference can be made by 
users who contribute to solving these crimes. 
This is a big problem in America today and 
it just keeps growing. However, we can help 
the people who have been affected if we all 
work together. 



Case Closed 
The nature of Elusiv in general does point to a level 
of entertainment for users, but it has the potential to 
serve more benefits than just this. 

It has the potential to create and foster a community 
of people with similar passions and interests; a safe 
space where people can discuss and theorize with 
each other. More than this, it has the potential to 
really make a difference in true crime cases. 

More often entertainment and social media plat-
forms have been aiding police in solving various 
crimes. From the documentary on Netflix “Don’t 
F**K With Cats” (a great one, highly recommend), in 
which a group of amateur internet sleuths brought 
killer Luka Magnotta to justice, to podcasts like 
“Murder Squad” (also highly recommend) which is 

framed as interactive so that listeners can help solve 
the cases that are discussed. “Murder Squad” just 
recently began and has already helped to solve the 
40-year-old case of the murder of Helene Pruszynski 
in Colorado. 

The goal of Elusiv is to follow in the footsteps of 
these true crime productions to help find answers to 
some of the thousands of unsolved cases in America 
by giving the case a wider audience. The more eyes 
on the case, the more potential tips and leads can 
come in that may result in solving the crime. 

Elusiv is about creating a community, but most of all 
it is about coming together to find real answers for 
real families and to help bring justice to those who 
have been taken unfairly.



WE CAN ACTUALLY HELP 
EACH OTHER; WE SHOULD 

HELP EACH OTHER AND 
REACH OUT TO EACH OTHER.

KAREN KILGARIFF, MY FAVORITE MURDER



gpotterdesigns.com


